District 72 Club Resource Series


HANDOUT B 5 
SOCIAL MEDIA

While our use of social media is still in infancy stages, it has potential to be a major promotional tool for a Toastmasters club.  This type of media is continually evolving and it is important to keep up with trends.  

There are two main uses of Social media for Toastmasters 

1
Sharing of ideas and views within District 72 and Toastmasters International.

There are several means available, with the best seeming to be LinkedIn.   

· There is “The Official Toastmasters International Members Group” site run by WHQ.  To join you need to apply and give your TM membership ID #.

· There is also the “Toastmasters District 72 New Zealand” which was established recently.

· “The Official Toastmasters International Group” tends to be used by newer members and by people wanting to find out more about Toastmasters.

There is great potential for clubs and individuals to share success stories and ideas through our District 72 LinkedIn site.

Do you have questions about Toastmasters, public-speaking or where to find resources for your next speech? Get suggestions from the LinkedIn group.  LinkedIn also has a place to add news links or job postings that may interest your fellow Toastmasters.

2
Sharing of experiences and information etc about Toastmasters

Facebook is good for share upcoming events, pictures or videos.  

There is an official Toastmasters International page
 http://www.facebook.com/pages/Toastmasters-International/112586172111758?v=info
Some clubs also have their own page and there are Toastmasters groups in Facebook.

Add your club and area events to the wall for everyone to see. Did you take some great photos at the last Toastmasters’ event? Share them with the group! This site is as good as the group makes it, so help us make it great! 

	Individual members can share on their own Facebook page , positive experiences about their Toastmasters club – e.g. “I gave my 4th speech at toastmasters last night and was complemented on how I had gained in confidence”.  
Or “At my Toastmasters breakfast club I enjoyed hearing about  ____ from other members speeches.”  
(An electronic version of the “Soft Tap Technique”.)




There is further information about a range of Social Networking sites on the District 72 website.
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