District 72 Club Resource Series


Handout B 7 
Ideas For Major Promotional Activities.

This page looks at the type of major promotional events that a club can undertake.   These may be stand alone or culminate in an Open Meeting (the term, which replaced Demo Meeting).  
Handout B 8 gives further information on the planning of such campaigns.
OPEN MEETINGS

These can be associated with an event like Toastmasters Week, or when there is a need for the club to boost membership.  
To get the best value out of these good planning is important.  The objective for an Open Meeting is to have a large number of guests, with a good proportion of those guests becoming members of the club within six weeks (some will join on the night, other will want to check the club out a bit more).

The recommended format for an open meeting, will be on the District website, with a script and a PowerPoint presentation which a club can adapt for their market.  Two prepared speeches are suggested, one from Competent Communicator Projects 1-5 and one from CC speeches 4-9.  Guests can relate to the first speech and see what is possible from the second speech.   

PROMOTIONAL ACTIVITIES
SPRING – THE TIME FOR GROWTH

This is a promotional campaign clubs can run in September and October   The best approach is a combination of posters, press releases and public service announcements.  Posters etc will be available on the District Website.

The other advantages of this promotion is that it replaces any members who did not renew in September.  It is also the same season as Toastmasters Week in the USA.

NEW YEAR – NEW YOU

This is a promotional campaign clubs can run in January and February.  The best approach is a combination of posters, press releases and public service announcements.  Posters etc will be available on the District Website.
TOASTMASTERS WEEK

This is the first 15 days of March.  Many clubs will be doing promotional activities in this period.  The benefit of these dates is it brings in new members to replace those who did not renew in March.  The downside of these dates is that it is soon after the summer holidays and the club is having it’s club contests in February.  The promotional campaign needs to be planed before Christmas and implemented in early February.   The District PRO is responsible for District level promotion of this. 
FOR CORPORATE CLUBS (AND INNER CITY COMMUNITY CLUBS)

A promotional campaign around the time corporates do their staff evaluations or plan their training activities for the coming year, can work well.
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